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SUMMARY

This document gives general tips that can be handy when setting up a website.

PREREQUISITES

Basic GX WebManager knowledge

RELATED TOPICS

None

VERSION CONTROL

Version Date Description

1.00 March12, 2008 Initial version
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1 SETUP TIPS

1.1 Appropriate page titles

When creating a new page, pay sitle e dheditle isad importantitao n  t o
the visitor as it is to the editors working on the website. It has to be clear for other editors which

page contains which information and page titles are important indicators.

Search engines such as Google and Yahoo also use the title.

I f the pageds title is too | ong f or navigaton title vto beat i on

used in the menus. The full title wil | still be displayed in the title bar of the browser . A good
(navigation) title is short and concise, and clearly indicates what is on the page.

1.2 A clear site structure

If the tree structure is not clear, it is difficult for the visitor to find the correct information. It is
also unclear for the developers and the editors what the impact is of the content they place on
the website. It is even possible that content is wrongly placed if the site structure is very

cluttered.

Example of a clear site structure:

< WEB CONTENT MANAGEMENT

CETTErCTT.
» G¥ Offers

» Wacandes in Miimegen

» Vacancies in Amsterdarm

Horme » The Cormpary @ Mews & Events <Mederlands>
The Company News & Events
» About GR Reed il d fori 3 e

The website Boerderij.nl, published by Reed Business, has won the
» Facts & Figures LOF Innovation Prize 2008,

) January 25, 2008
» Diractors

Maore news
» Mews & Events
Mews archive

Subscribe to newsletter

» Contact

= | Siternap | Mews %Events | Partnerweb | Contact | Print | Search [ |
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2 WRITING TIPS

Visitors use websites to find information. A good website provides visitors with information in as
few steps as possible and in the shortest possible time. Therefore, the writing approach is very
important. St art with t he v Whichtqoestidrs cayld besot she hage? Which needs?

Categorize the possible websiteds visitors and i magine

A website visitor first scans the presented information and its structure . Then, only if text looks
interesting the visitor will read it carefuly. The r eader d8ds attention has to be

2.1 Short and concise

Long stretches of text are cumbersome to read on a screen and vi sitors will leave. A starting point

could be that the sitefs visitor shoul dArdemfthumbav e t o
states that paragraphs should not be longer than about 75 words (this paragraph, for instance,

contains 55 words).

A good way to write concisely: First write a text block of 150 to 200 words and then edit until
about 60 words remain. If a few words are then added here and there, the text block becomes the
ideal size.

The text on the pages should also comply with the core va lues. Examples of core values of a

website could be: Consistent, easy, inspiring, and personal. It is up to the editors to establish
these criteria.

2.2 Tips for effective writing on the web

. Research what is of i nterest toeddhe siteds visitors

e Tunethetone ofthe text tothe visitors: Friendly, reliable, and client -oriented.
e Develop a style guide with guidelines for personal publications.

e Use the active voice; avoid passive constructions.

e  Write a strong lead, and write this lead last.

e Make sure the text can be scanned: Meaningful headings, summations, etc.

e Make clear what is behind a link.

e Make sure the site content is easy to find.

e  Offer distinctiveness through overviews.

e Use a dictionary or spelling checker. A correctly spelled word can still be wrong if the

meaning is not the one intended.

. Usethe webme di a, but dondt abuse it
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